Exceptional case of Company’s Electronic Presence
When I think about a personal experience with a company’s electronic presence, I think about Alexa from Amazon. As a cloud-based voice assistant technology, it is a very exceptional product that has helped with a wide assortment of functions. I use Alexa all the time and, as a consumer, I find it very convenient and fulfilling to use this technology. I can speak commands and Alexa executes them in real time to my utmost satisfaction. For instance, I can order Alexa to play Blues and RnBs from the 1990s, play a particular movie, send a message to a person, check if I have received a certain mail or even ask for a recommendation to nearby restaurant. I can even get a real time weather report so that I know how to dress when I go out. It is so exciting how one company can use digital technology to offer real life solutions with ease and convenience. 
[bookmark: _GoBack]Importantly, to me using Alexa is about reliability and accuracy in providing assistance, as though there is a person in the house that can run errands for me without tiring. It is an ever-present virtual assistant and that makes it effective and dependable to consumers. Also, the interactions with Alexa are no natural and one does not feel as though they are doing so to a robot. Besides, I like Alexa in wearables so that I can move around the house with ease. It is also an affordable technology that can do so much and have a real, positive impact on daily living. On the downside, I have a friend of Catalonian nationality who says Alexa does not perfectly understand commands due to his accent. Also, personally, Alexa failed me on ordering Chinese food. Developers should seek to improve the scope of service and ensure that more consumers get effectively served through this digital platform. 
